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“No sabemos quién
descubriod el agua,
pero estamos
bastante seguros
de que no fue un ?e§
La unica cosa que
nunca puedes ver
es el elementoenel
que te mueves”

Marshall McLuhan
(1964)
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r> prosumid°"

92) recepto

consumidores

En mayor o menor
medida,

hoy todos somos
prosumidores
(productores-consumidores).

Quienno

haya compartido
nuncaun GIF

de ungatitooun
video de Hitler
subtitulado,
quetireel

primer

tweet.

#Prosumers #UGC #Fanfiction #Fanvid



#Multimedia

movimiento centripeto de
concentracion

de lenguajes y medios

en una unica interfaz.

#Transmedia

movimiento centrifugo que
expande una

narrativa en muchos medios y
plataformas conla
complicidad de los
prosumidores.




En aguas profundas,
la ola de un tsunami

uede alcanzar los

50 km/hora. Los
paquetes de datos de
internet, a través de
cable o fibra 6ptica,
circulan apenas por
debajo de la velocidad
delaluz (200.000 km/
segundo).
No sabemos lo que
queremos, pero lo
queremos YA.

#RealTime
#Acceleration




“Un niilo normal
vive en un ambiente
electronico.

Vive en un mundo
de sobrecarga
informativa”

Marshall McLuhan,
Cybernetics and Human Culture
(1964)

#Infoverloading
#Infoxication



Los historiadores
suelen ver

el cambio
mediatico como
una sucesion
lineal de
tecnologias:



Media archaeology

From Wikipedia, the free encyclopedia

Media archaeology or archeology is a field that attempts
to understand new and emerging media through close
examination of the past, and especially through critical
scrutiny of dominant progressivist narratives of popular
commercial media such as film and television. Media ar-
chaeologists often evince strong interest in so-called dead
media, noting that new media often revive and recirculate
material and techniques of communication that had been
lost, neglected, or obscured. Some media archaeologists
are also concerned with the relationship between media
fantasies and technological development, especially the
ways in which ideas about imaginary or speculative media
affect the media that actually emerge.

The theories and concepts of media archaeology have
been primarily elaborated by the scholars and cultural
critics Thomas Elsaesser, Erkki Huhtamo, Siegfried Zie-
linski, and Wolfgang Ernst, taking off from earlier work by
Michel Foucault on the archaeology of knowledge, Walter
Benjamin on the culture of mass media, and film scholars
such as C.W. Ceram on the archaeology of cinema. Other
writers who have contributed to the discipline's emergen-
ce include Eric Kluitenberg, Anne Friedberg, Friedrich
Kittler, and Jonathan Crary.

59

“Alguna
vez todos
los nuevos
medios
seran
viejos”
Siegfried Zielinski








